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Promotional tie-ins and sponsors:
Universal Studios, the Autry Museum, Disney Studio, Walden Media
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PREVIOUS 2009 “IT's A CANDY NATION” EXHIBIT '7a”

STk NI

::::::::::::::::

" Sec's
| CANDIES

Promotional tie-ins and sponsors:
Jelly Belly, See’s Candies, Wrigley’s, Pez, Just Born
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PREVIOUS 2010 “GET ANIMATED” EXHIBIT ‘
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Promotional tie-ins and sponsors:
Walt Disney Animation Studios, Pixar, The Walt Disney Family Museum, The Chuck Jones Center for
Creativity, Dreamworks Animation SKG, Clampett Studios, Acme Fine Art, Sony Animation
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RECENT TOUR STATISTICS AND DEMOGRAPHICS %é’"
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EXHIBIT FIGURES il
California State Fair Figures: - '
e Approximately 675,000 people attended
the California State Fair in 2010
— 325,000 plus people walked through

our exhibit during the fair run.

Central Washington State Fair

* In 2010 attendance was over 300,000
at Central Washington State Fair
— over 100,000 people walked through

our exhibit.

Canadian Tours:

e The Canadian Tour features 3 prominent
Exhibitions; The Capital Ex, Saskatoon
Ex and the PNE in Vancouver with a
combined total attendance of over

2,000,000.

* During the tour run approximately
700,000 people walk through our
exhibit.

* Currently in negotiations to add Calgary
and Seattle venues.

EXHIBIT DETAILS

* Guests spent an average of 20 minutes
in our exhibits.

* The exhibits are promoted extensively
before and during their fair runs.

* Our displays have received more media
coverage than any other exhibit or
teature of the California State Fair for
five years.






